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Abstract 

Purpose – The purpose of this paper is to investigate the social responsibility of Islamic Banks in Jordan, 

through discussing the social responsibility dimensions‟ implemented by Islamic banks.  

Design/methodology/approach – The objectives are achieved by using and designing questionnaire 

which was distributed over a sample totaling 50 individuals from the Islamic banks in Jordan. 

Findings – The study found that Islamic Banks in Jordan are implementing social responsibility aspects 

in all of its dimensions and practices. 

Originality/value – The originality of the research stems from the in-depth analysis of social 

responsibility of Islamic Banks in Jordan through which a sample of Islamic banks‟ officials were 

involved. 
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Introduction: 

Social responsibility is the outcome of a natural and inevitable consequence of human relations and social 

culture, regardless of his age, color, race, religion, culture, and it is a part of human nature and norm 

because he could not live alone in this world and therefore can not be responsible for everything around 

him, he must has partners in life and society of the same sex and race, but living needs food and drink, 

clothing, care, agriculture, industry, trade and services, protection, mating, reproduction, breeding and 

building civilizations and architecture, cities, and the evolution of life and the law-making that govern  all 

of  that. Such things cannot be practiced individually by one person alone, but must be practiced as part of 

other groups in the community for the integration of the image. No society can perform every thing alone 

and no geographic environment has natural resources sufficient for its citizens, so individuals and 

societies need each other. 

Islamic Banks nowadays are an integral part of the banking sector in many countries in the world.  

The purpose of this research is to investigate to what extent the Islamic Banks in Jordan implement social 

responsibility in their activities. 

 

Literature Review: 

The basic idea of corporate social responsibility is that firm should act and be held accountable for more 

than just its legal responsibilities to shareholders, employees, suppliers and customers. (Fred, 2005). This 

means that firm has to acknowledge and take full responsibility for the non-economic consequences of its 

activities with respect to wider society and the natural environment. (Fred, 2005). Researchers vary in 

defining corporate social responsibility. Corporate social responsibility is "a concept for the corporate 

obligation to consider the interests of customers, employees, shareholders, communities and the 

environment in all aspect of their Operations".(Frost, 2004).   Corporate social responsibility is deemed as 

new term which has no agreed definition, but in general it refers that firm has to play a major role in 

making the world a better place (Frost, 2004). Despite of that, there are some definitions made by many 

authors and entities, for example the European Union defined corporate social responsibility as follows: 

"corporate social responsibility is a concept whereby companies integrate social and environmental 

concerns in their business operations and stakeholder relations on a voluntary basis; it is about managing 
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companies in a socially responsible manner (Holland, 2003). The definition of social responsibility 

encompasses the economic, legal, ethical, and discretionary expectations that society has of organizations 

at a given point in time. Berkowitz, et al, (1997) indicated the concept of social responsibility is identified 

within the three basic concepts of responsibilities of the organization represented in: 

A - Accountability to the profit 
It refers that responsibility of the organization is represented only in the profits of the owners and 

shareholders, 

B - Accountability to stakeholders  
To pay attention for meeting objectives of stakeholders of consumers, workers, processors, distributors 

and others. 

A – Accountability to the community 
It indicates to the need that organization's commitment with responsibility towards the environment and 

society in general. 

The United Nations,(2004) indicated that the application of corporate social responsibility benefits in 

improving financial performance, reducing operational cost, enhancing the brand image and repetition, 

enhancing customers loyalty, increasing productivity and quality, increasing the capability to attract 

employees and reducing organizational control.  

Dashrud, (2004) concluded that there   are five dimensions used in corporate social responsibility 

definition: environmental, social, economic, stakeholder and charity.  

 

Social Responsibility in Islamic Banking: 

Islam fundamentals belief, faith, worship, morality and ethics are permanent and they are not subject to 

change. Corporate social responsibility idea in Islam is subject to change on the basis of needs of 

community and society. The concept of corporate social responsibility in Islam encompasses a broader 

meaning (Dusuki, 2008).  

Social responsibility in Islam is a familiar object, and has begun to   exist and been practiced since the 

emergence of Islam 14 centuries ago.   Islam pays attention to business through moral aspects to achieve 

maximum profits. Moreover   Islamic principles  prohibit making anything that may cause harm to 

individual or hazardous to environment.  Islam also encourages charity for those who needs help and 

cannot work or unable to obtain any income for their survival. Chapara (1992) reported that „social 

responsibility in Islam is based on the Islamic concept of human well being and good life, which stresses 

brotherhood/sisterhood and socio-economic justice and requires a balanced satisfaction of both the 

material and spiritual needs of all humans‟. In Islam each individual and businesses should pay Zakah. 

The main purpose of Zakah is a redistribution of wealth (Lewis, 2001). The Zakah is collected from 

wealthy Muslim individuals and businesses and then paid to the poor.  

Since the establishment of Islamic banks, one of their main objectives is to practice social activities to 

alleviate poverty and create better community. Therefore the new notion in the banking and financial 

sector-socially responsible banking –is becoming well established one. (Scholtens, 2009, P.159). 

Islamic banks were  based from the early  establishment, such as The Farmers' Credit Union (established 

in Pakistan in the late 1950s) and the Mit Ghamer Savings Bank (established in Egypt in 1963), on social 

initiatives to achieve social goals and objectives. Islamic banks establishment acts such as Dubai Islamic 

Bank in 1975, Faisal Islamic Banks in Egypt and Sudan in 1977, and Jordan Islamic Bank in 1978, have 

stated some articles that impose on Islamic banks to undertake social activities. In this respect, the first 

goal mentioned in the Establishing Act of the Sudanese Faisal Bank in 1977 stated that the bank 'works 

according to Islamic principles to support the development of society'. The Act of Jordan Islamic Bank in 

1978 also stated that bank's goal is to fulfill economic and social needs. The act also included a special 

section about the social services of the bank. More recent acts regulating Islamic banks have included 
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similar statements about the banks' social role (such as, Iraqi Islamic Bank's articles of association in 

1993) (Maali, et al, 2006) 

With respect to social responsibility in Islamic banks it is worth to mention that the last decades witnessed 

the establishment of  a number of Islamic banks whose objectives are directed towards social equality, 

eradication of usury as well as profit distribution. International Association of Islamic Banks (1990) 

reported that: "The Islamic banking systems involves a social implication which is necessarily connected 

with the Islamic order itself, and represents a special characteristic that distinguishes Islamic banks from 

other banks based on other philosophies".  

Mohammed (2007) concluded that social responsibility in Islam is based on four   basic principles; unity, 

justice, freewill and responsibility . 

Umaru et al (2011) indicated that Islamic banks possess ethical identity because their social goals are 

based on religious foundations. Therefore it is expected that they have to demonstrate high level of 

corporate social responsibility. In their study in which they examine the social reporting practices of 

Islamic banks in Saudi Arabia. They found that Islamic banks in Saudi Arabia have much more in 

common with their conventional counterparts. Zakaria and Simon (2010) argued that there are significant 

differences in the level and the extent of the disclosure between Islamic and conventional banks, due to 

the disclosure made by Islamic banks of religions related themes and information, including Shari‟a 

supervisory board reports.  

Dusuki (2005) reported that social responsibility is not new subject to Islam, since it is inscribed in 

Shari'a. He added that Islamic banking system has an in-built dimension that promotes social 

responsibility, because it resides in Shari'a principles injunctions. Shari'a principles interweave Islamic 

financial transactions with genuine concern for ethically and socially responsible activities at the same 

time as prohibiting involvement in illegal activities 

Farook et al, (2011) argued that corporate social responsibility disclosure by Islamic banks varies 

significantly across the sample. Such variation is best explained by the influence of the “relevant publics” 

and the “Shari‟a corporate governance mechanism” variables. 

Usmani (2002) asserts that Islamic banking philosophy is to establish Distributive justice free from all 

sorts of exploitation. Since Islamic principles, imposes that business transactions can never be separated 

from the moral objectives of society (Usmani, 2002).  

Maali et al, (2003) indicated that Islamic banks are not completely fulfilling their social role in 

accordance with the prescriptions of Islam. 

Farook (2008) stresses that Islamic financial institutions are meant to be socially responsible for two 

interrelated reasons: their status as a financial institution fulfilling a collective religious obligation, and 

their exemplary position as a financial intermediary. Haniffa and Hudaib (2007) find that the gap between 

ideal and communicated ethical identity for Islamic banks is wide. 

Zakaria and Simon (2010) examine the influences of Islam on Corporate social responsibility disclosure 

through reviewing the annual reports of 21 conventional financial institutions and 21 Islamic Financial 

institutions in the gulf region. They found  large significant differences in the level and the extent of the 

disclosure between Islamic Financial Institutions and conventional financial Institutions due to disclosure 

made by Islamic Financial Institutions of religions related themes and information, including Shari‟a 

supervisory board reports, the “Zakah” and charity donations, and free interest loans. 

Farook (2008) indicated that Islamic Financial Institutions are socially responsible for two interrelated 

reasons: their status as a financial institution fulfilling a collective religious obligation and their 

exemplary position as a financial intermediary. 
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Methodology: 

Four social responsibilities have been taken from the literature reviewed. A number of statements have 

been developed to cover the said responsibilities. Such statements were used for designing and 

developing a self administrated questionnaire based on five Likert Scale that range from strongly agree to 

strongly disagree. For the purpose of data collection, a total of 58 questionnaires were distributed over the 

sample's respondents, 53 questionnaires were collected, 3 questionnaires were uncompleted. Statistical 

analysis were performed using Statistical Package for Social Sciences "SPSS". Simple regression was 

used for hypothesis testing. 

Data Analysis:  

The analysis of the data gathered through the self administrated questionnaire of the responding sample 

revealed the following results in terms of sample, gender, age, educational level, monthly income and 

years of dealing with the company: 

Table (1) 

Frequencies and Percentages of Respondents according to their Demographic variables 

Variable Frequency Percentage% 

 Gender 

Male 35 70 

 Female 15 30 

 Total 50 100 

Age 

Less than 25 years 12 24.0 

25- 35 years 21 42.0 

36 to -45 years 12 24.0 

46+ 5 10.0 

Total 50 100.0 

Educational level 

Less than Bachelor 9 18 

Bachelor 36 72 

Master 5 10 

Total 50 100.0 

Years of experience with the bank 

Less than 3 years 7 14.0 

3- 6 years 17 34.0 

6-10 years 4 8.0 

10+ 22 44.0 

Total 50 100.0 

 

Table (1) indicates the following: 

In terms of gender 70 % of the respondents were males, while 30% were females. As for age, 24% were 

less than 25 years, 42% percent were between 25 -35 years, 24% were between 35 to 45 years and finally 

10 % were above the age of 45 years. As for the educational level of the respondents, 18% had less than 
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Bachelor, 72% had Bachelor degree, and 10% had Masters Degree. With respect to years of experience 

with their current banks, 14% of the sample have an experience (less than 3 years), 34% of the sample 

have (3-5 years), 8% of the sample have (6-10 years), and 44% of the survey sample have an experience 

over 10 years. 

Table (2) 

Means and standard deviations of sample's responses regarding economic responsibility: 

No. Question Mean Standard 

Deviation 

Rank 

1 The bank avoids local market 

monopoly 

2.90 1.111 6 

2 The bank provides resources for 

community well being 

4.16 0.650 5 

3 Bank respects competition principles 4.24 0.625 4 

4 The bank contributes in providing 

new technology for hare remedy that 

may affect the society 

4.36 0.693 3 

5 The bank seeks to prevent harm that 

may affect the competitors 

4.46 0.762 2 

6 The bank commits to avoid any harm 

that may affect customers 

4.58 0.609 1 

 

Table (2) indicates that sample responses regarding all statements means are ranging from (2.9-4.58). 

Such results indicate that the sample had different responses.  Furthermore, it can be noticed that 

statement “The bank commits to avoid any harm that may affect customers” ranked first, while the 

statement which states “The bank avoids local market monopoly” ranked last. 

 

Table (3) 

Means and standard deviations of sample's responses regarding legal responsibility 

No. Question Mean Standard 

Deviation 

Rank 

7 The bank imply with  country laws  3.86 1.229 4 

8 Bank comply with social security laws 3.94 1.114 3 

9 Bank avoids environment pollution 4.00 1.088 2 

10 Bank maintains and develops 

resources 

4.04 1.087 1 

11  Bank provides proper work 

conditions  for women 

4.16 .965 6 

12 Bank implements all regulations 

related to protect the community 

3.68 1.186 5 

 

Table (3) indicates that sample responses regarding all statements means are ranging from (3.68- 4.16). 

Such results indicate that the sample had different responses.  Furthermore it can be noticed that statement 

“Bank maintains and develops resources” ranked first, while the statement which states “Bank provides 

proper work conditions for women” ranked last.  

 

 



British Journal of Humanities and Social Sciences 17 

June 2012, Vol. 6 (1) 

 

 

© 2012 British Journals ISSN 2048-1268 

 

 

Table (4) 

Means and standard deviations of sample's responses regarding ethical responsibility: 

 

No. Question Mean Standard 

Deviation 

Rank 

13 Bank respects ethical aspects  4.08 1.085 1 

14 Bank commits with fair employment 3.72 1.213 5 

15 Bank  respects human rights 4.02 1.097 2 

16 Bank respects society norms and 

traditions 

3.94 1.058 4 

17 Bank fights all un ethical practices 4.00 1.107 3 

 

Table (4) indicates that sample responses regarding all statements means are ranging from (3.72- 4.08). 

Such results indicate that the sample had different responses.  Furthermore it can be noticed that statement 

“Bank respects ethical aspects” ranked first, while the statement which states "Bank commits with fair 

employment" ranked the last. 

 

Table (5) 

Means and standard deviations of sample's responses regarding charity responsibility: 

No. Question Mean Standard 

Deviation 

Rank 

18 Bank commits providing services with 

good quality 

4.40 0.782 3 

19 Bank provides the proper support for 

social organizations 

3.86 1.212 6 

20 Bank plays significant role in building 

community infrastructure 

3.88 1.003 5 

21 Bank contributes in charity  occasions 4.24 0.916 4 

22 Bank supports charity societies 4.68 0.551 1 

23 Bank provides jobs for those with 

special need 

4.46 0.952 2 

 

Table (5) indicates that sample responses regarding all statements means are ranging from (3.86- 4.68). 

Such results indicate that the sample had different responses.  Furthermore it can be noticed that statement 

“Bank supports charity societies” ranked first, while the statement which states "Bank provides the proper 

support for social organizations" ranked last. 
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Hypotheses Testing: 

 

H0: Islamic banks do not implement economic responsibility  

Table (6) 

First hypothesis test 

T calculated T tabulated Sig .T β   ٌ  ٌ R square R 

5.155 2.0096 0.000 .7950  0.356 0.597 

 

Simple  regression was used, table indicates that calculated  (T) value is more the tabulated one and sig.  

T is less than (0.05), this means that the sample agrees on the statements that measuer this hypothesis so, 

Ho is rejected and the alternative one is accepted which means that Islamic banks do implement economic 

responsibility 

 

Second hypothesis: 

H0: Islamic banks do not implement legal responsibility  

Table (7)  

T calculated T tabulated Sig .T β   ٌ  ٌ R square R 

3.004 2.0096 0.000 0.397 0.158 0.397 

 

Simple  regression was used , table indicates that calculated  (T) value is more the tabulated one and sig. 

T is less than (0.05), this means that the sample agrees on the statements that measueer this hypothesis so 

Ho is rejected and the alternative one is accepted which means that Islamic banks do implement legal 

responsibility 

 

Third Hypothesis: 

H0: Islamic banks do not implement ethical responsibility  

Table (8) 

T calculated T tabulated Sig .T β   ٌ  ٌ R square R 

3.5465 2.0096 0.000 0.619 0.384 0.619 

 

Simple  regression was used , table indicates that calculated  ( T) value is more the tabulated one and sig. 

T is less than (0.05), this means that the sample agrees on the statements that measuer this hypothesis so, 

Ho is rejected and the alternative one is accepted which means that Islamic banks do implement ethical   

responsibility. 

 

Fourth Hypothesis: 

H0: Islamic banks do not implement charity responsibility  

Table (9) 

 T calculated T tabulated Sig .T β   ٌ  ٌ R square R 

5.575 2.0096 0.000 0.688 0.474 0.688 

 

Simple  regression was used , table indicates that calculated  (T) value is more the tabulated one and sig. 

T is less than (0.05), this means that the sample agrees on the statements that measuee this hypothesis so, 

Ho is rejected and the alternative one is accepted which means that Islamic banks do implement fourth 

responsibility 
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Conclusion: 

 

Social responsibility in Islamic banking is fundamental since it is imposed by Islam rules and principles. 

Therefore, all of Islamic banks have tackled the social responsibility in a way or another. This paper was 

an attempt to investigate to what extent that Islamic banks in Jordan are commuting themselves to social 

responsibility in their activities.  Four types of responsibility were discussed (namely: economic, legal, 

ethical and charity responsibility). The research concluded that Islamic banks in Jordan are implementing 

all types of the said responsibility. 

Although the results are to some extent positive one but Islamic banks are requested to enhance their 

efforts in  implementing social responsibility in all life aspects taking into consideration that such 

strategies are requested by their establishment acts, and the society expect more efforts and activities from 

such banks. 
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